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Abstract 
Car design changes continually with the times.  When end users evaluate a design as stylish or 

ugly, or as something the like or dislike, they consider many factors other than form.  We believe 
that the “feeling of quality” imparted by each part and the harmony created when they are put 
together is especially important in interior design, which consists of a wide variety of parts.  

In this study we focused on materials, which have a large impact on feeling of quality.  We are 
forecasting future trends based on research and product analysis not only of cars but also other 
markets that influence design trends, including consumer electronics, architectural interior products, 
fashion, and others. In this report, we introduce some case examples of our “material archive”, a 
product planning initiative that guides our development to improve the feeling of quality of car interiors. 
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