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Investigation of Quality Feeling Required in Car Interior
Products
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Abstract

To propose products that are attractive to customers, it is important to grasp user needs.
However, attracting users is not only a matter of function and price. “Kansei” quality, which
appeals to users’ feelings and needs holistically, is also important. To improve kansei quality, we
need to understand the criteria users employ in determining attractiveness.

New values are created constantly with the times, and these values are becoming increasingly
more diverse. In meeting these values it is not enough to merely increase our product lineup
and have customers choose from among them, but to propose products that fit each user’s values
based on a precise understanding of them.

In this study we focused on the “feeling of quality,” one aspect of kansei quality, and devised
an evaluation axis for it based on vehicle bench-marking. We also researched preferred images
for car interior products within groups that had been classified by preference tendencies and
values in subjective experiments. In this report we introduce some case examples.

LT AR A B
2 FEAnBREES AT —BREE

BT A L B
T AR A B

18




REREICKH SN ZERFE

1. [FCEHIC

T, EfTVERE - etk - FMEMEICNZ, 2—
P —OMEE - EPEIZEF 2 5 P dh O B3 S E
FLpoTEXTWD. FFICHBEONE TEES
— PN dEEN L, FOEEEIIEICE
FoTW EEFEZXBND.

FOMFHTHLRRASNTWS X 9 I AR
FZETH D, FITEC L & HITEITH LOMEE
BREENTWD., TxmA—DI—b a2 —H%—
DAFEBUZIE U7 M Z3F 2 A2 B Ic i Y
A, MO HHEMERMIT I EBROLNT
ETWS. KR, BEBHE, 27 N7 T ZAD
HEJENEOHKIIIEFICEE > TETWNDHN,
2 —HF—DRD HEE, £V o IR THE I
ZRHE L T2 DT 52T o TV,

A, HENEOWNENDZT D EKIC OV TR
HTEFEEHDNTHIT L, =—%—2 “EER
T R U LW E =F i A fh i L, BT
MBI E S W2 —F—D @R & T Fh g
A A=V EMH LIZ0 THET 5.

2. “HR" O

BIREOFHAE A2 5720, BENPREWES
bivTWwabdar Ry Mh— (BMNE, EERE) |2
OWNWTCT VU r— NaeFEhE L.

2—1. REERE
THEXNSRE L CEINE4 B EEERE4BLZERT
L7 (B—1) .

)8

EE®
Toyota Vitz Citroen C3
Honda Fit Mini One
Mazda Demio Fiat 500
Suzuki Swift BMW 1series
M—1 AEEM

2—2. F{EEoHEEH
FHNOTHAF—ICHEIZE>TH BV, B
NE LKL D, KK U DEAL & F DA O/ &
BYREZFEMm L. TichEsh7zy— K&)E
L, UTFD4-5DF%F—U—F (FHfifl) ZEX
772 L7,

1) AUANY (2> bT7 A FEfHT5)

7, VY, FMLE, BuEoEmica s b
T A NEAT D Z LT L0 E 2 DRSO R
BN, BENA LV EJE LN (B—2) .

HM—2 X*UnY) QY hr3RXbEHHFITH)

2) #EMELED
(FTANDETIAF DA A=V hHDED)
RIZERRONE D 70FEM (77 AF v) 1X
ONZE D REIBRICT AR E, 7310t
TIAF YDA A —=VhEHEbEDLZ LT, “K
WM AL, BE RS (B—3) .

M—3 ZHEEY

3) FM oS

(FEMOR S ZRKBICHESED)

BT )T T IRy XNz 8 v R L
L7, YooM= 0 O 258 LTI,
BUE T2 2 LT, ZORMAERKIRIZIENT Z
ENTE, BENPELSELS (B—4) .



REREICKH SN ZERFE

K—4 HZMoBtrs

4) oV (HRe - BEH 25807 %)
ATT VTRV RAE =Y, WREEZA L
TWAERIZIE T 72 M e AN &R 2
& T, TOMRMENIRI I, BIEOBEKN &
<UD, FRICHAERALIT 720, Ffitiv7e
DTN Z N, IRINTHDHEEZZD
non (&x—1) .

z—1 mMEDFENE

ATTVT
A —Ib

3. MEHRICED1A—F—H%E

B2 ECIRA_ 7B O E ZE LA T
VT THA U &iTH 2 & TR MM ZREET
X3LEZOND. L La—F—ffifas - g
XL L TETEBY, 4 5O 5 m Pk
REEEIR LD ENEZLND.

2T En R o s, TA U
U]l IZoWTHEHEAL, 2—%—DfffE# - &40
EWMZED T2V ] OREC T OENIZDONT
HELTZDOTEDORARIZONTIRRS.

3—1. F@EY>TN

FEBRHAS T E LT, £ A MVAY FRR
N A A=Y LI ERE A+ — L+ /3% VD 3
RO T BRI L. (’—5) . FHf
D=, o AEIEHSOA, YYOMAEDYE
EEZT b OE KEER LT, o 7k
R— 21T

EURE

K—5 =EEBH2ITIL
x—2 HUTILKE
H$ 7 E-I -3
#5 F0Oz & J0OR

E E Sbit—
&
g2 B lgse
#4 &
#5 B ous—
#6 &
&
25 B_|ygsa
#8 &

3—2. BRFICEBTL—TFHI1T
WERFIZK L C 8Oy I E—D2F D
R L, ENEIZHONWT TEEOBE X ] 1220 T
wqmﬁfﬂMLf%%ot(H—6>.%y7
VAT BRS8N 7 T A X =5 2170,
%%%@7»—7 JEITo T2, HEBRE BT 185
~86iE DB L HHHTIZ6ATH .

1 fifi || =




REREICKH SN ZERFE

0

100 200 300 400 500 600 700 800

R—7 V95 RF—n0HEER

7T RE = ORER, Y TN ORI T
ABE U ENAOD T N—F 25T 6NE I END
Mol (B—7) . 7/1/—7A, BiZBE Y & 5 &
DAY NTANNHDH I L EHTHEINIZHDDIT
xtL, Zv—7C, DiZar hT7 A MNHED 20
Z R ERIIH o T

3—3. BRIZRHBZA A=
BREOKE U Chaniza—¥—@inRko s
A A=V ERET DD, K TANb%T5
A A=V ET VU — Mo T Lz, ERLET
Yr— MO —H 2R — 81T RT .

BEM

g iii

ol

Lo

BN ERe . T2

K—8 7 4 — AR

T — MER AR ECIIEE O L, BRI
ROHA A=V HEE— 9D X H AL L=, ]
CLLTR—9QIC/ NV—FCOERERT. V97

DOEHIATE S NIRRT G, itz HE — B,

Bl 2 50 —3m e L. &Y 7L OfEND

EOH TN ED LI 7oA A=V KU TN
DD, ZORENS, #ERE I NL—TClEA Y
NY R, HRIIE D E N BT A A—T O
KR ENFTe Z E NI oT.

EE

* $4fy)
o SeiERy
‘J:,""mw

213

Q) wHE
@

=®

6]
V]3]

¢ NBBHD
¢ A -T4
* BTl

=@

Bk
H—9 H=LtIELTHER
TOM TN —T b FRRRIC T 2 Ehi L, WEaFA
A= LTz,
N—TOHE b —F—jgrEy HL, &=
— W —fE L EEIIRODAA—TER—BIZE L
Wi,
=—3 HHRFELYD

_ group-A | group-B ;gmupc jgmupD

biC, WBREREEND, 7

FI—TD i |
- PELTOBME

PLEED -

B [;.tb*)lﬂib}![

FETHA
Wi R

“E—I«.:I‘D"?U(D BLaDEHS
| »2&e || s=rm

[ ' BEE - EURS

WWITRDHD

Bk mw{x—v ( W1 4 —

((mm-mwn-g-—vezm )( @smz-or—<u -4

)
)
)




REREICKH SN ZERFE

4. F&EH

Al TAUANYICERL T —F—DHEK
DECFIZEDEEENENDOHTA A—V %
i L7z, REER» D 22— Y —OMEB RN
Moay 87 A NOMEREEZX D LT, L=
— P — DL > TR O — 2R ETE
HEBEZTNWD.

AfERIT TR NI —DOWNEEZ LRI LT,
—EORERTHY, TOMDOIER, WAL, EoT-
PR DWW T O AT, LV H DM
BARIZEBIT CWE W EB LTS,

RIrRE

USRS




